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1. Key Facts of the Year 
 

Biedronka 
 

➢ Opening of 121 stores, ending the year with 2,823 locations  
➢ Refurbishing of 226 stores 
➢ Opening of the 16th Distribution Centre in Gorzow, reinforcing the logistics capacity of the 

Western area of Poland 
➢ Moja Biedronka loyalty card registered in excess of six million cards 

 
Pingo Doce 
 

➢ Opening of 10 stores, four of which under third-party management agreements, closing the 
year with 422 locations 

➢ Full refurbishing of 23 stores and 21 light revampings  
➢ Inauguration of the Group’s biggest Distribution Centre in Alfena, in the North of Portugal 
➢ Launch of the Pingo Doce App, whose main functionalities include searching, viewing and 

selecting the in-store promotions 
 
Recheio 
 

➢ Opening of a store in Gaia, to add to the 38 already in existence and four platforms, three of 
them related to Food Service 

➢ Relocation of the Porto Logistics Platform to Guardeiras, to reinforce the service to the HoReCa 
channel 

➢ Inclusion of 29 stores in the Amanhecer concept, ending 2017 with a total of 314 stores in the 
network 

 
Ara 
 

➢ Opening of 169 stores, ending the year with 389 locations operating in three regions of 
Colombia 

 
Hebe 
 

➢ Opening of 30 stores, ending the year with a total of 182 locations 
➢ Hebe's loyalty programme approached 2.5 million members 
➢ Rebranding of all the pharmacies to HebeApteka 

 
JMA (Jerónimo Martins Agro-Alimentar) 
 

➢ Continuation of the building and installation of processing equipment in the new Dairy factory 
in Portalegre, which is planned to open in 2018 

➢ Acquisition of two farms, furnishing greater capacity to the Angus beef fattening operation 
➢ First Sea Bass capture in Sines and start of Gilt-head Bream production in Madeira 

 
Jeronymo and Hussel 

➢ Opening of three Jeronymo stores 
➢ Refurbishing of four Hussel stores to adapt to the new concept  

 
Corporate 

➢ Commemoration of Jerónimo Martins’ 225th anniversary 
➢ Launch of Jerónimo Martins’ new corporate visual 
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